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Kratom. Since 2011 we've been dedicated to sourcmg the fines
crafting trusted blenc:ls and delivering products that. i nce ok
tency, and innovation. S Y

From our classic powders and capsules to our +nhouative seltzers, shot
and extracts, we continue to evolve while staying true to whatr
offering Kratom you can rely on._ ¢ E
Becau’s%t Choice Botanicals, it's ot just a‘BpﬂL}ﬁramm ZAt'S about trusi
tradition, and a choice youcan bélieve in. s
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sales@choicebo
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www.choicebotanicals.com
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Full Spectrum Kratom Extract
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Back to the Sunshine State:

CHAMPS Fort Lauderdale

@ By Kevin Dankman

m By Mick Burnwel

O;@ CHAMPS Returns to Austin This Fall

Beyond the Smoke Shop
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WWW.I1836KRATOM.COM

COMSLLT, WITH Fasbainm SLFOWE e
ThE - FE #BG NOT AFFEBOVED  THELE
BTATWE WS PROCUCTR il ] ikl
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SUMMER IS HERE and in the course of all human
history, there has never been a better time to reach for 1836
Kratom refreshment! Many people enjoy an occasional lce
Cold Lazy Lemonade or convenient Lazy Luau for a
gentle, focused relaxation. Some enjoy them for creative
projeets and some prefer them to aleohol in social settings.

Kava. Katom. Aswhagandha.

SCAN QR TO ORDER
VENDOR PASSWORD: KRATOMISE0
ORDERS@I836KRATOM.COM
CALL OR TEXT - 737.895.2303
W W W.1836KRATOM.COM
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ALL ERATOM PRODUCTS MAY BE HABIT FORMING
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1836 KRATOM
ADVANCED MYCOLOGY
A GIFT FROM NATURE
ABR

ALTERNATIVE LIFESTYLE SYSTEMS

BLESS

CAPTAIN MUSHROOM
CHAMPS

CHOICE BOTANICALS
CIGTRUS

CODE RED

ENOR

EXOTIC LIFE

FUZER

GATOR BUDZ

GOQOD SHIT

GREEN TREE FARMS
GS NUTRA

HIGH POINT DISTRIBUTION
HILL COUNTRY HEMP
JOLLY

JOTA

KRAKEN KRATOM
KRATOM KULTURE

KRAVE KRATOM

LOOPER

MAGIC TRIP

OPMS KRATOM
PARTYNUTS

SIMPLE BRANDS

SMOKE ODOR

SMOKE TECH ONE

SOS

SUPPLEMENT CENTER
SWAG

SXSTRIP

TREAT REVIEW

TURNING POINT / ZIG ZAG
VICE SUPPLY

10, 28, 29,42, 51,52, 60, 72, IBC
INSIDE FRONT COVER SPREAD

39, 62-63, 68
8-9

31

12, BACK COVER

CHAMPS SHOW MAGAZINE



ISSUE{85='SEPTEMBER2026

Writing
Kevin Dankman
Editorial Staff

] Mick Burnwell

Photography (O;O')
(:’j Desion & Layout % %
W DJ SiXXx —

(
== ulister 23
CHAMPS Trade Shows
C j Editorial Director
Kevin Dankman
Ad Sales

Kevin Dankman
Becca
Office 818-616-7424

CHAMPS SHOW MAGAZINE



TOP QUALITY KRATOM

Increase your Bottom Line - Proven Best-Selling Products - Optimize Your ROI

m@wmmﬁeﬁﬂmmﬂKEMmmmMﬂHmmemmmt
At Paftynuts, we offer a wide range of products to suit any needs!

HED VIIN e
B el

KRATOM

400 CAPSULES = 288 GRAMS

ORGANIC » ALL NATURAL
SILVER

S |

ED VEN
BALI

RATOM

U rahd a | DA

gl Pl — B Y
TR e 1 e | e DRSNS

@PARTYNUTS

CALLTO ORDER NOW 1.877.203.0340


www.partynuts.com

- FROM CAMPING &
f BBQ, TO CIGARETTES
I & CIGARS! ADD SOME
\ STYLE TO YOUR
. SHELVES WITH OUR
NIQUE VARIETY OF

r_gUTANE TORCHES

~ LIGHTERS & MORE!

SHOP OUR ExTEN__'. :
COLLECTION OF INE
ROLLING TRAYS,

ALUMINUM, SILICONE,
EVEN MAGNETIC!

GET EM’ ALL!

@PARTYNUTS

CALLTO ORDER NOW 1.877.203.0340


www.partynuts.com

, TX

AUSTIN
October 13-15

LAUDERDALE, FL |
November 17-19
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www.champstradeshows.com

THEBETTER ¢
VAPE R\ B
ALTERNATIVE Yz ge
IS HERE.

Plant Based. Nicotine-Free, Better, S22

VAPE
!I ALTERNATIVE

RELACATIC i BLERD 'r.. Tk .

: VAPE
Jl ALTERNATIVE

PLANT-BASED
INGREDIENTS

() NICOTINE FREE

(§) ToBacco R A

/X THG FREE

@ US. LAB TESTEB

NEW LARGER SIZE'

. 4 el ,
NOW WITH 1000 INHALATII]NSI B A\ o

FOR INFORMATION CONTACT 7 Gp e +A ] d

Sales@CodeRedDrops.col Sl Mo MEEB

DIFFUSER
=T

%

CodeRedShop.com |



www.coderedshop.com

VISIT US AT

“* CHAMPS
ol LAS VEGAS

. | #3095

N (Fdé ('F-d)" ~

LIMITED EDITIDNS -

This Enzyme Farmetated
Spray Altacks And
Remiwes 1sc11l:|bll:l

- - 2= Pear Blossom is a bright blend of Seckel pear,

Sreit for Cigs, Gars RS20 MRV fresh tangerine, and citrus zest that opens into

080 i TR R soft florals of ylang-ylang petals and pineapple

;o ) ' blossom. Warm brown sugar and sweet musk
T80, MOREY BACK GUARANTES create a smooth, gnlden finish.

Fall'n Leaves™ is the perfect combination of White Timber is a fragrance that captures the Caramel Vanilla Latte is a robust blend of
sweet and spicy. A warm and delightful scent serene forest at dawn. It blends Cyclamen sweet and silky caramel, exotic vanilla and
reminiscent of hot apple cider and colorful petals, Jasmine, and purple Iris with earthy freshly roasted coffee. This dessert-like
leaves drifting down on a crisp fall day. Sandalwood, Amber and Musk. aromatic fragrance blend is an indulgence

A rich, layered aroma for tranquil spaces. fior your senses.

@rdertkw(fadwmmamwdme

Our Enzyme Formulated Smoke Odor Exterminator Smoke Odor Eumlm‘ “Hg;gaﬁtﬁs?g?ns;r Psraﬂl';';
Candles and Smoke Odor Exterminator Sprays FRESHNew Fragrances | 1" B oc 20 Hours

Attack and Remove Smoke, Pet and Household Odors. Parasoy Blend Wax Quick Inventory Turns

| ORDER TODAY: 1-800-307-4859 (i)

Tobacco Outlet Products, LLC., Marshville, NC | smokeodorsolution.com  AGCEPT NO IMITATION (X



www.smokeodorsolution.com

BAGK 10 THE
SUNSHINE STATE:

PREVIEWING GHAMPS FORT
LAUDERDALE THIS NOVEMBER!

By Kevin Dankman

There’s nothing quite like
heading south to Fort
Lauderdale in November.
With perfect ocean breezes,
sunny skies, and pleasant
late-autumn weather replac-
ing the gloomy forecasts
elsewhere, the coastal back-
drop sets the ideal stage for
another incredible show
week.

Whether you're starting your
morning with a walk to
the convention center or
wrapping up the day check-
ing out the yachts along the
harbor, Fort Lauderdale N
delivers the ultimate venue to
connect, do business, and
unwind.
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Continues On Page 20
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FUZER TODAY!
2 Limited Time
¢ Introductory

Gl .CONTACTUS"

ledfw.com
Novelty Wholesale DFW | Dallas, TX | (469) 274-6237 | www.noveltywholesale



www.noveltywholesaledfw.com

YOUR DIRECT 7-OH TABLET SOU RCE

BULK TABLET SALES

= -ﬂ'@“\. -
7-OH PRIVATE LABELS AVAILABLE

ADVANCED 7-HYDROXY |

« 18MG, 30MG & 50MG Tablets’ Ready to dominate the market? Buy 7-OH in bulk and save big —
« Bulk Discounted Pricing perfect for existing brands, resellers, and private label projects. Our

tablets are in stock. Ready to ship. No games.
Need packaging and fulfillment? We've got you covered with

complete private label support.
Call now for pricing and samples today!

« Bold Tablet Flavors | Max Performance
* Quick Delivery

« Private Label Packaging and Fulfillment
Resources Available

)
( Green Shores.

F
* Samples and Private Label Opportunities Avallable to Gualified Businesses.



www.gsnutra.com
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CTRIP

GALACTIC
CHOCOKRISP I

MAGIC CHOCOLATES

Buy 4 of the Sames
Get the 5th FREE!

"~ FADIROCTOTRIAD.COM  (614)345-8074
: www.nlns'msmaalc-rmp com
f @ ,>  @RIDEMAGIC_TRIP



www.ridethemagictrip.com

JOLLY

CHERRY
BLACKBERRY

HEMP DERIVED
GUMMIES

EFBmg THE + 18 COY sy
Himg THE + F4mg CRDY coma

18 Gummies
Mol Whwigghl: 31T e | B0 )

- ZERO
REALTHC  oynrHETICS

% FEEL THE DIFFERENCE. %

ORDER DISCOVER
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BAGK T0 THE
SUNSHINE STA

PREVIEWING GHAMPS FORT
LAUDERDALE THIS NOVEMBER!

Major Star Power & Action
Sports Integration

Florida always brings heavy
hitters, and November will be
no exception.

* Culture & Community:
Expect major celebrity
appearances and guest
walk-throughs across the
floor. From Smoke Nation
bringing out icons like Bam
Margera for face time with
attendees, to high-profile
figures supporting brand roll-
outs, the celebrity roster
stays stacked.

e Action Sports Live: The
CuRB Show is back, bringing
live mini-ramp  sessions,
skate culture, and street acti- .
vations right to the heart of
the trade show floor. Keep
your eyes peeled for guest
skaters and special appear-
ances—you never know who’s
dropping in next!

Continues On Page 37 Terrell Newell aka POOHRAIL | -
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www.ufcorpinc.com

\:‘:\ ‘.’L-I'. ] .~ I . #
Zoonle W el = SIS 1 "-‘_- ﬁ.
Lleﬁag;ltg - Blem per tablet g e — |
g;} a5ct :ss - 10ct $17 - El::t $33 | Sct 14 - 10ct S22 - Eld! SAZ .
SEh:t 57 D . mn:tgmn ) ! 's0ct $105 -10Ict s205 f*r 7

T3 Scts$ls.-10ct $28 - 2ict $55 Sct $17 - 10ct $35 - 2ict $70
| (e S0ct $130 - 10Ict $255 S0ct $1SS - 10Ict $300 : $

AlVANTED ALnA LTI

Hybrid = £2 ¢

TEEH . :
2tV ablet ﬁ [
+t=
101 mg 111mg =
per tablet ' per tablet i
Sct 519 - 10ct $40 - 21ct $78 Sct 521 - 10ct $4a2 - 2ict $s82
S0ct 5170 - 101ct 340 S0ct $180 = 101ct $355
- LI
AOANCRD A AL TS ! ,! k;_ :i" 'l .;'— ‘_‘
?:g':lhﬂg f:'l". T '__—*'E i
g IEGENS -..:rrq. g |, o
- - = -?;?"*- IIF lFNn-
ISimay e 7|
 per tablet e :
Sct S22 * 10ct $45 - 2ict $85 Sct $24 « 10ct $50 «~ 2Iict $90

. » S0Oct $190 - 101ct $375 50ct 5200 - 101ct $350

FLAVORS AVAILABLE

. Original * Blue Razz+Cotton Candy * Strawberry+Mango :
Cherrv-;-Watermalan Orange Creamsicle * Cherry Pie » Limited Edition “Mixed"

FOR ORDERS CONTACT 310.916.4854

KratomKulture.com ¢ KratomKultureWholesale.com



www.kratomkulturewholesale.com

THIS IS NOTA KRATOM PRODUC T

D AM ::‘nj" . D h‘?!ﬁ“”--

EDITION

“eoe 57
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o0 ‘ 101 KULTURE

TABLETS TABLETS —B8 O T L
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www.KultureBrands.com
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TABLETS

10

TABLETS

5

_TABLETS

FOR ORDERS CONTACT 310.91 6.4854



www.kulturebrands.com

SoCal Biology

Start your peptide
business here

DOOO

1. R&D & 2. CGMP 3. Labeling 4. Distribution
Formulation  Manufacturing & Branding & Support

R
end-to-end solutions 4“"“’)
for white label peptides

Call or text Ryan: 1(619) 788-1993
ryan@socalbiology.com
socalbiology.com


www.socalbiology.com

Mollecule

Precision Peptides

é FOR RESEARCH PURPI . @
RESEARCH @ THIRD-PARTY
DRIVEN TESTED
Mollecule
BPC-157/TB-500 =
WOLVERINE Bl )
Lyophilized Peptid %:_

f | Smg/5mg
ﬂ) NOTFOR HUMAN ORVE
! ———

Q)
Vials and Strips Available Now
Call or Text: 847-687-2114

Email: Dylan@Mollecule.com


www.mollecule.com

»>TURN YOUR STORE INTO <<
A SOCIAL.DESTINATION

cribec

1 LEHTS0MG e

CAN'T SELL KRATOM IN YOUR STATE? Aepeot
INTRODUCE A NEW BOTANICAL

THAT SLOTS RIGHT IN. / Easy to
Recommend
/Relaxation Without Alcohol v High Profit ,;
v/Social Ease & Better Mood per Jar ;
/Stress & Tension Support ¥ Builds Social *.
J/Clear, Functional Feel Buying |

Behavior

FEEL RELAXED. STAY SOCIAL. THINK CLEAR

T ————

T B ++¢*++*+ IO |
R BSOSO ANRANRA KAk
SO SRIR B *

*
BRI RO ****T*#

CAN'T SEI.I. KRATOM >»»»> ADDTO VOUR ORDER & START TI-IE SOCIAI. TREND

CALL TODAY! (407)704- 8518

y VAN AN TR TR R ) 4
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LR ek o f ol



www.totalvapedistro.com

“Original
‘*Cookies & Cream
' inamon Crunch
;08mic Crunch
‘*Peanut Butter
| 'fernn
 =Cookie Butter

e Strawberry

©:@CAPTSHROOMZ
SALES@CAPTAINSHROOMZ.COM
+1 (646) 725-4354

'CHOCOLATE SINGLE SERVE BOX

Available in:
«Original

L
nferng &
ookie Butter . _~ . @2

e

MAGICAL
MUSHRECOM
CHOCOLATE

P

*’I*T:"‘{""

TN ¥~

b :-#_"'“\,_'
T —e

- - R

F

GUMMY SINGLE SERVE BO
Available in:

* Mango =

-

* Blue Raspberry « |

® LEGAL IN ALL 50 STATES
* LAB TESTED

~ MADEIN USA

ENLIGHTENED BY NATURE.
CAPTAINSHROOMZ.COM


www.captainshroomz.com

RETAILERS: We're an adult trade show
on the CHAMPS Trade Show floor!
Interested in attending? SCAN HERE!

Interested in exhibiting in our Adult Section?
Contact Adult@CHAMPSTradeShows
for more info, or SCAN THE QR CODE!




From substrate, tubs, and
genetics to end-consumer
packaged goods, CHAMPS has
everything retailers need to
either break into the industry or
expand their existing line.

YR BUYERS:
SCAN HERE T0
REGISTER

o ::J_é::“a

G aLN;

Please contact
_ Mycology@CHAMPSTradeShows
for more info.

-
L me e
e

A -,

e LU Y v ‘R“q

’:%
Y *Hyculogy Brands Wanted!
The demand for mycﬁlng"yf‘

products is higher than ever.
Showcase your brand to
thousands of enthusiasts at one
of our upcoming shows!

EXHIBITORS:
SCAN HERE TO
REGISTER
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Krave

Botanicals

PER PACK

MITEAGYNA SPECIOSA EXTRACT

10 gﬁ?ﬁﬁb[e

1asLers | Kratom Tablets

20 servings:
50mg per serving,
2servings per tablet.

Call for the latest pricing
(760) 500-0035 www.KraveKratom.com



www.kravekratom.com

5-PACKS-

PER DISPLAY

AT a 6 COUNT
.'I | THE OIFFERENCE) - 200MG PER TABLET
R AVE LS. t2 & KRATOM ALKALOID TABLETS
WR o [ %a.mmw- FAST-ACTING NAMO FORMULA
1200¢

PER PACK
0-PACK

RN | ADOITIONAL PRODUCT LINES:
‘ L HF_E
({1271 KRATOM ALKALOID TABLETS m g
1 -l' ':

_ \‘* PLACE YOUR ORDER TODAY!
|/ 5 counT). www.ravebotanicals.com
714.631.934]



www.ravebotanicals.com

Review: I n En I

A IlNIIlIlE BOTANIGHI. BLEND FOR DEEP RELAXATION

When I first read the ingredients list on
Treat, my curiosity was instantly piqued.
The formula combines three totally
distinct botanicals that are rarely seen
together: Kava, Kanna, and Cat’s Claw.

Because these three herbs work on
completely different physiological
pathways, their combined effect is
intentionally designed to offer a full-
spectrum wind-down. You get physical
tension relief from the Kava, mood
elevation from the Kanna, and overall
systemic support from the Cat's Claw. It
sounded like the absolute perfect formula
for a laid-back weekend experiment.

32

The Initial Test: Saturday Afternoon (‘2 Tablet)

The label wisely recommends starting with a conservative
initial dose of > tablet. I took my half dose on a Saturday
afternoon and settled in to relax.

* The First Impression: You definitely get that classic "Kava,

mouthfeel" almost instantly. If you've never tried real Kava
before, it gives your mouth and lips a distinct, slightly tingly,
and numbing sensation. It can be surprising at first, but it
immediately lets you know the active ingredients are potent
and the real deal.

* The Come-Up: It took a little while for the systemic effects
to fully kick in. When they did, I could feel a gentle wave of
calming energy, but what impressed me most was that
I maintained a completely clear head. It wasn't a heavy,
groggy feeling—just a peaceful, stress-free baseline.

Upping the Ante: Sunday Off (1 Whole Tablet)

Since that half-tablet on Saturday left me feeling so
clear-headed and comfortably calm, I decided I wanted to see
what these botanicals were really capable of.

I went ahead and took a full tablet, and that was a
significantly more relaxing experience. The effects were
much more pronounced—you could actually feel the different
herbs doing their job. My physical tension completely
dropped off, but my mood stayed elevated and light. It didn't
knock me out or make me groggy, but it definitely put me in
the perfect headspace for a lazy Sunday.

Final Thoughts

Ultimately, this blend delivers exactly what it
promiges. It’s a great, natural option if you want to
legitimately unwind, chill out, and de-stress without
losing your day to brain fog. If you're looking for a
new way to kick back on the weekend, it's definitely
worth picking up—just don't be surprised by that
instant Kava tingle!

CHAMPS SHOW MAGAZINE REVIEW
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www.exoticlife.co

ENORIINTERNATIONAIZING

~ MARIANA




JOTA EIVING

PRESENTS

-l

“Try the MINI version
of our best selling
““Social Potion

Nowin10mg&
25mg BQtﬂf&s iy '

e

p - _


www.jotaliving.com

SUNSHINE STATE:

PREVIEWING GHAMPS FORT
LAUDERDALE THIS NOVEMBER!

High Energy, High Volume:
The Business Floor

¥ If past shows have proven
anything, it’s that regional
B CHAMPS events drive serious
< ROI for brands of every scale.
Expect non-stop traffic and
W% active order-writing from
e doors open to close.

= « Industry Leaders: Expect
high-volume  booths like
Mellow Fellow to keep the
energy buzzing with steady
buyer crowds.

« Essential Staples: Core
brands like Smoke Odor and
top-tier vendors across the
board will be writing orders
continuously throughout all
three days.

Continues On Page 38

CHAMPS SHOW MAGAZINE | 37



SUNSHINE STATE:

PREVIEWING GHAMPS FORT
LAUDERDALE THIS NOVEMBER!

Interactive Fun: Glass
Games Arcade

The show floor isn't just about
writing orders—it’s about
having a blast while doing it.
The Glass Games Arcade of
Fun is returning to keep
buyer engagement through
the roof!

* The Price is Wrong BOB!
Think Plinko: Drop a chip for
a chance to take home free
inventory.

e RC Crawler Challenge:
Test your skills on the obsta-
cle course—if you navigate
the terrain, you win the
custom glass featured on the
truck!

* Live demos by amazing
artists, Babedriane, Burto-
ni, and Chad G.

These activations keep the

room smiling and buzzing all

day long, right down to the
final minute of the show.

38

Fred Morledge

Regional Impact
That Delivers

CHAMPS Trade Show contin-
ues to prove why its regional
calendar is essential for the
industry. Unmatched net-
working, top-tier buyers, and
an unforgettable atmosphere
make the November Fort Lau-
derdale show a can't-miss
event.

Get Ready & Mark Your
Calendars!

Join us in Fort Lauderdale
this November for non-stop
business, community, and
sunshine. See you on the
show floor!

CHAMPS SHOW MAGAZINE
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www.opmskratom.com

HIGHER
LEARNING

PREMIUM
HEMP

TOP SHELF
FLOWER

PREMIUM PRE -

ERILE TORE
g 1Ty T

LHYBRID. e
CSTUOY MALLTS

ERCHEESSE TS sl RO CLERRNIES
ETACR R

ORDER TODAY RS

CONTACT: sales@hillcountryhemp.com NUMBER {EHJ I;ZA%B?Z&

PREMIUM LAB SLOW
FLOWER . TESTED. Blﬂﬂﬂ.

Available only where permitted by applicable federal, state, and local laws,
Please chegk your state regulations before ordering.




STRIP

—— MALE PERFORMANCE ENHANCER ——

ALL NATURAL
INGREDIENTS

MAXIMUM
PERFORMANCE
& STAMINA

7X FASTER
THAN PILL

LASTSUPTO |

\ LONGER
. PLEASURE

.'." €
: ST HIP"‘”“ | SX ‘
L8 MALE PERFORMANCE X o
: CER ALE PERFORMANCE : .
..}' G ENHANCER :

?iFAEim LASTSPTO. §

x "-" _'ﬂ'

" CONFIDENCE. PERFORMANCE Hit mmuy

4 °" FLAVORS TO MATCH YOUR MOOD
O ORIGINAL

; \! MINT | épmmms ; & STRAWBERRY
[ 2 BANANA

MASTER DISTRIBUTOR

WHOLESALE

Phone Rick : 4B4-664-0461

Address . 2020 Hamilton 5t Allentown PA 18104
Email : Info@adyahwholesale.com A
Whatsapp : Nick  610-504-1451 ADYAH



www.adyahwholesale.com
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GHAMPS RETURNS 10

AUSTIN THIS FALL:
DEEP IN THE HEART OF RETAIL

By Editorial Staff

If round one in the Lone Star
State proved anything, it’s
that Texas knows how to do
business—and they do it big.
Following a massive kickoff
earlier this year, CHAMPS
Trade Show is heading back
to the Texas capital to close
out the autumn sourcing
season.

Whether you need to lock

in early fourth-quarter &<
inventory, secure exclusive K
end-of-year pricing, or catch
the latest drops from top-tier
counterculture brands before

the holiday rush, Austin is
officially the place to be.

SHOW DETAILS
AT A GLANCE

* Dates: October 13-15, 2026

e 7Venue: Palmer Events
Center | 900 Barton Springs
Rd, Austin, TX

e Show Hours:
Tuesday & Wednesday:
11:00 AM - 6:00 PM
Thursday:
11:00 AM - 4:20 PM

Continues On Page 48 Palmer Events Center
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Sales@sunrisewholesale.co

478-319-0360/478-972-4352
478-733-2884/478-733-8520
478-258-5032
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Accommodations
& Host Hotel

Stay close to the action! A
dedicated room Dblock has
been reserved at the
Embassy Suites by Hilton
Austin Downtown South
Congress for show attendees
and exhibitors.

e Host Hotel: Embassy
Suites by Hilton Austin
Downtown South Congress

* Block Dates: October 12,
2026 - October 16, 2026
* Perks Included:
e Complimentary
Daily Breakfast
* Complimentary Wi-Fi
* Discounted Self-Parking
($30/day)

1+ Booking Cutoff:
September 19, 2026 (Select
"Book a Room" on the CHAMPS
registration portal to lock in the
preferred group rate before the
deadline).

Continues On Page 53
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Two of the Most Trusted
Urine Novelty Systems in

the Industry

Professional Grade Urine
Simulation System
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Undetectable & Foolproof Design

Reusable Prosthetic System

Natural Skin Tone Options

Uses Premium Dehydrated
Toxin-Free Synthetic Urine

4 oz Vinyl Collection Bag
Latex-Free Elastic Belt
Complete Ready-To-Use Kit
New & Improved Components

Satisfaction Guaranteed

We use only the highest-quality
synthetic urine formulation in the market.

TRUSTED
FORMULA

BIOCIDES * WoRE
?‘, .

From the creators of Whizzinator Touch
Distributed by Alternative Lifestyle Systems

Premium Contoured Flask
Urine Kit

New & Improved Design
Easy-to-Conceal Contoured Flask

4 oz Premixed Premium Synthetic
Urine

No Biocides - No Recalls
Easy-Read Temperature Strip
Heat Pad Included
Ready-To-Sell Retail Packaging
Made in USA

Why Carry Both?

Whizzinator: High-end, high-margin flagship
Golden Flask: Fast-moving, easy-sell unit

Covers two buyer types: Premium buyers &
budget buyers

Proven demand for over 20+ years

@ alswholesale.com ¢, 888-895-7016
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STOP WAITING.
START SELLING.

THE BIGGEST BUYING EVENT IN THE INDUSTRY

Connect with 6,000+ Shop Owners in Las Vegas

6,000+ Shop Owners

Connect directly with verified brick-and-mortar decision-makers.

Strictly B2B
A vetted, professional environment built for writing orders.

Proven ROI
Access buyers from all 50 states and 20+ countries.

Global Reach
27 years as the industry’s gold standard for exhibitor success.

High-Traffic Energy
Home of the world-famous CHAMPS Glass Games.

FLOOR SPACE IS LIMITED.
Secure your booth today.
ChampsTradeShows.com



What’s on the Floor

Unrivaled Sourcing &
B2B Networking

Hundreds of vendors and
thousands of brands are
taking over the Palmer
Events Center. Expect full
product lines spanning
American-made glass, func-
tional art, vape technology,
lifestyle accessories, and
counterculture retail essen-
tials. Retail buyers can nego-
tiate direct face-to-face deals
to give their shop floor a
distinct competitive edge
heading into Q4.

CHAMPS Glass Games:
Goblet Grab
& Off-Site Action

It wouldn’t be a CHAMPS
show without the absolute
elite of the functional glass
scene. This fall, the Glass
Games arena will host live
artist showcases and
high-stakes competitions
throughout the show, includ-
ing the fan-favorite Goblet
Grab Contest!

CHAMPS SHOW MAGAZINE
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* The Prize is wrong, Bob: a
plinko-style game. Buyers
can win free product for the

o store!

* Daily After-Hours Event:
When the show floor closes
for the evening, get your grub

i| on and then head over to The

Glassmith for an exclusive
off-site Glass Games event.

§ Connect with fellow collec-

tors, shop owners, and glass
artists for live action and
community networking off
the main convention floor.
The winner will go to the
CHAMPS Masters!

Continues On Page 56
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The Austin Pit Stop:
Fueling Up Near the Palmer

A trip to the Palmer Events
Center puts you right in the
sweet spot for some of the
best culinary stops in the city.
When the floor closes, check
out these crew-favorite spots:

* Terry Black’s BBQ: Locat-
ed just minutes down Barton
Springs Road. The brisket is
famously moist, and the mas-
sive beef ribs are legendary.
Pro Tip: The aroma is power-
ful—enjoy every bite at the pit before
heading back onto the show floor!

* Sandy’s Hamburgers: An
Austin staple since the
1950s. If you need a fast, nos-
talgia-packed lunch break,
grab a classic double cheese-
burger and a frozen custard
shake.

e Thundercloud Subs: Fast,
affordable, deli-quality subs
made right in town. Ideal for a
quick, reliable lunch run
between vendor meetings.

ATTENDEE &
EXHIBITOR DIRECTORY

Ready to secure your buyer
badge or lock in booth space?
Visit the official portal at
champstradeshows.com for
buyer pre-registration,
updated vendor floor maps,
and official group hotel
booking links.
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* No nausea « Cleaner
+ Stronger visuals « Clearer
» Clear headspace * Safer
« Consistent high purity « Consistent high purity
* Rapid onset (~15 minutes) « Mild comedown
* Shorter duration (-4 hours) * Less neurotoxic
* Not federally scheduled or banned * Not federally scheduled or banned
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BEYOND THE SMOKE SHOP:

ADDING NEW PRODUGT LINES THAT GROW YOUR BUSINESS

By Mick Burnwell

Today’s most successful smoke
shops are becoming more than
places to purchase smoking
accessories. They are evolving
into complete culture shops
—destinations where custom-
ers can discover apparel, adult
gifts and novelties, skateboard
equipment, lifestyle accesso-
ries, and products that reflect
their personalities.

Adding new product categories
can increase sales, attract new
shoppers, and give existing
customers more reasons to
visit. The key is choosing prod-
ucts that fit your store, your
neighborhood, and the culture
you have already created.

First, Become the Expert

The first rule when adding a
new product line is to educate
yourself about the market and
the merchandise you plan to
sell. As the owner or manager,
you should become the store’s
first expert so you can properly
teach your team.

Learn the major brands, prod-
uct differences, terminology,
pricing, customer expecta-
tions, safety considerations,
and related products custom-
ers may need. Ask vendors for
demonstrations, samples,
training materials, and
answers to the questions cus-
tomers ask most often.

64

Create a simple cheat sheet for
your staff that explains:

* What each product does

Who it is designed for

 Its most important features

» The differences between
available options

* Important safety information
or age restrictions

e Common customer questions

* Related products that should be

recommended

Answers to common objections

Hold a short training session
before the new merchandise
reaches the sales floor
Employees do not need to know
everything immediately, but
they should be able to explain
the basics confidently and
know where to find additional
information.

Customers can tell when
employees understand what
they are selling. Product
knowledge creates trust,
produces better recommenda-
tions, increases add-on
sales, and makes the new

category feel like a deliberate
part of the store instead of
random merchandise filling an
empty shelf.

Reach New Customers

Every new product category
gives another group of
shoppers a reason to walk
through your door.

Adult gifts and novelties may
attract couples, bachelor and
bachelorette party shoppers,
and customers searching for
humorous or unusual gifts.
Clothing can bring in shoppers
who connect with streetwear,

CHAMPSSHUW MAGAZINE



counterculture fashion, music,
art, or your store’s brand.
Skateboard equipment can
introduce your business
to skaters, parents, and cus-
tomers looking for decks,
wheels, bearings, hardware,
tools, and accessories.

These shoppers may initially
visit for one item, but once
inside, they are exposed to
everything else in your store.

Increase the Value
of Every Visit

Diversifying your inventory
creates natural opportunities
for additional sales. A customer
purchasing a skateboard deck
may also need grip tape, hard-
ware, bearings, or a skate tool.
Someone shopping for a novel-
ty gift might add a greeting
card, T-shirt, or small impulse
item. A customer buying a
hoodie may also notice a hat,
bag, sunglasses, or another
accessory near the register.
This can increase the average

CHAMPS SHOW MAGAZINE

transaction without raising
prices. You are simply giving
customers more relevant prod-
ucts to purchase during the
same visit.

Staff education plays an
important role here. When
employees understand how
products work together, they
can make useful recornmenda-
tions rather than relying on
aggressive sales tactics.

Create More Reasons
to Return

Some traditional smoke-shop
products are purchased only
when customers need replace-
ments. Clothing, gifts, novel-
ties, and skateboard products
can create a different shopping
cycle.

Customers may return to see
new shirt designs, limited-
edition decks, seasonal gifts,
fresh accessories, or the latest
novelty products. Regularly
rotating a portion of your

inventory makes the store feel
new, even to customers who
visit frequently.

A changing selection also gives
you something fresh to
promote through social media,
email, window displays, and
in-store events.

Become a Culture Shop

The term “smoke shop” may
describe part of your invento-
ry, but it does not have to
define your entire business.

A culture shop serves the
broader interests of its custom-
ers. It combines functional
products with fashion, art,
humor, entertainment, and
personal expression. This
creates a stronger identity and
separates your store from

competitors carrying much
of the same  traditional
merchandise.

Continues On Page 70
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HERE ARE 10 CORE STRATEGIES
FOR ASUCCESSFUL PRODUCT LAUNCH

OVWOONOAUNLZWN

Lock in your core identity first.

A debut needs a cohesive theme—like a unified colorway or a tightly focused design aes-
thetic—so people instantly recognize what the brand stands for before you expand the
catalog.

Leverage existing B2B relationships.
Before focusing solely on direct-to-consumer sales, secure buy-in from independent
brick-and-mortar specialty shops to build authentic, grassroots credibility.

Time it with industry momentum.
Align your drop with major trade shows, conventions, or sumnmer event sessions where
your target demographic is already gathered, energized, and looking for what is next.

Engineer scarcity with limited runs.
Introduce special, limited-edition batches—such as hand-numbered or spray-stenciled
items—to create urgency and drive collector appeal among early adopters.

Seed the product to authentic voices.
Get the product directly into the hands of real talent, like top-performing skaters or
local wildcards, who organically live the culture and validate the gear.

Build a digital runway.
Use your website to capture emails early and tease the visual identity of the upcoming
drop well before the shopping cart actually opens.

Form cross-promotional alliances.
Partner with established events, festivals, or complementary brands to tap into their
existing audience and multiply your reach without inflating your ad spend.

Create a frictionless B2B wholesale kit.

If you are pitching to shop owners, have your line sheets, pricing tiers, and inventory
ordering processes completely streamlined and ready to hand over at a moment's
notice.

Stress-test your logistics.

Ensure your inventory tracking, packaging materials, and shipping workflows are com-
pletely dialed in before the first order drops to guarantee a flawless initial customer
experience.

Capture data for the next phase.

Treat the launch as a learning exercise to track exactly which specific items, sizes, or
variants move the fastest, allowing you to optimize the production run for your next
series.
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ADDING NEW PRODUGT LINES THAT GROW YOUR BUSINESS

Clothing and skateboard prod-
ucts also provide wvaluable
display opportunities. Graphic
T-shirts add color to walls,
while skateboard decks can
function as artwork until they
are sold. Adult gifts and novel-
ties can be organized into a
tasteful, clearly identified
section that encourages brows-
ing while remaining appropri-
ate for the store’s layout and
clientele.

Build Sales Beyond
a Single Category

Retail conditions and consum-
er trends change. A store that
depends heavily on one catego-
ry may be more vulnerable
when demand slows, regula-
tions change, or new competi-
tors enter the market.

A broader product mix creates
additional revenue streams. If
one category has a quiet
month, another may perform
well. Clothing can benefit from
back-to-school and holiday
shopping. Skateboard equip-
ment may see more activity
during warmer weather. Adult
gifts and novelties can perform
well around Valentine’s Day,
Halloween, bachelor and
bachelorette season, and the
holidays.

Diversification does not elimi-
nate risk, but it can prevent
your entire Dbusiness from
depending on one type of product.

10

What If Your Store
Is Already Packed?

A full store does not necessari-
ly mean there is no room for a
new category. It may mean
your existing space needs to
work harder.

Identify slow-moving products,
excessive duplicate inventory,
and outdated merchandise
occupying valuable space.
New lines can be tested using
a single wall display, clothing
rack, countertop section,
or endcap. Clothing and
skateboard decks can also be
displayed vertically, turning
unused wall space into
productive selling space.

The objective is not simply to
carry more inventory. It is to
make every square foot more
profitable.

Start Small and Learn

You do not need to redesign the
entire store or place a huge
opening order. Begin with a
focused test.

Choose one category that feels
natural for your customers and
dedicate a small, visible section
to it. Start with proven basics
and a few attention-grabbing
products. Track what sells,
what customers pick up, what
they ask about, and which price
points perform best.

For clothing, begin with a limit-
ed size range and a few strong
designs. For skateboard equip-
ment, start with frequently
replaced products such as bear-
ings, wheels, grip tape, hard-
ware, and tools before invest-
ing heavily in complete setups.
For adult gifts and novelties,
test a curated selection that
matches your store’s personali-
ty and local customer base.

Ask customers what they
would like to see, but let actual
sales determine your larger
purchasing decisions.

Keep Teaching Your Team

Staff training should continue
after the initial launch. Update
the team when new brands and
products arrive, share custom-
er questions that employees
had difficulty answering, and
review which items are selling.
Encourage team members to
use the cheat sheet and add
useful information as they gain
experience. If possible, invite
vendors or sales representa-
tives to provide product
demonstrations and answer
questions directly.

A knowledgeable employee
does more than complete a
transaction. That employee
helps the customer make the
right purchase—and gives that
customer a reason to return.

CHAMPS SHOW MAGAZINE



Merchandise Each
Category Properly

Presentation can determine
whether a new department
succeeds.

Give every category a clear
home. Clothing should be orga-
nized by style and size. Skate-
board components should be
displayed so customers can
easily understand what works
together. Adult products
should be presented profes-
sionally, with consideration
given to age restrictions,
visibility, local regulations, and
customer comfort.

Use signs to introduce the
department and explain what
is available. Cross-merchandise
complementary items, but
avoid overcrowding displays. If
customers cannot understand
the section within a few sec-
onds, it may need to be simpli-
fied.

CHAMPS SHOW MAGAZINE

Promote What Is New

Do not assume regular custom-
ers will automatically notice
that you added a new product
line. Announce it.

Feature new arrivals on social
media, place a display near the
entrance, update your website,
and include the category in
your advertising. Consider a
launch  weekend, product
demonstration, local skate
event, fashion drop, or themed
shopping night.

A new product line is more
than inventory—it is a reason
to contact your customers and
invite them back.

Give Your Store Room to Grow

Adding adult gifts and novel-
ties, clothing, skateboard
equipment, or other lifestyle
products can transform the
way customers see your

|
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business. It can expand your
audience, increase the value of
each transaction, create repeat
visits, strengthen your
identity, and reduce depen-
dence on a single category.

The strongest additions will
feel connected to the people
you already serve. Educate
yourself first, train your staff,
begin with a 1mmanageable
selection, listen to customer
feedback, study the sales, and
build from there.

Your shop may already be part
of the culture in your communi-
ty. Expanding your product
mix gives customers more
ways to experience—and
support—that culture.
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THE PRIZE IS WRONG, BOB

A Plinko-style game where buyers can win free product for their stores!

DAILY AFTER-HOURS

Join us at The Glassmith for live glass action,
networking, and a competition sending the winner
to the CHAMPS Masters!
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